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The article examines the main trends in meat price formation. It is deter-
mined that the methodology and tradition of price functioning have evolved
historically in terms of understanding the nature and characteristics of the
price. The level of product price contains the conflicting interests of different
parts (producer and consumer).

It is generalized that the formation of livestock products prices is influ-
enced by supply and demand. It is confirmed that price is a factor that creates
demand in case of the low consumers’ purchasing power.

The process of prices forming on livestock products is based on the gen-
eral principles of pricing. However, there are certain features of pricing stip-
ulated from the specifics of production and processing of livestock products.
Among the main factors influencing the prices formation on livestock prod-
ucts should be noted the following: natural and climatic conditions, price dis-
parity in agriculture, the presence of a large number of households which deal
with raising cattle and poultry,high level of production costs, the presence
of multiple links in the production chain, a short period of product storage,
a large proportion of low-income population.lt is proved that the livestock
product prices in market conditions must respond quickly to any changes in
the production chain.

The analysis of the price situation on the meat market was carried out.
It was found that in Ukraine during the study period there is a tendency of
increasing purchasing, wholesale and consumer prices.In the first half-year of
2020, there were significant changes in the price situation.The results confirm
the trends at the world meat market.It is proved that the situation at the do-
mestic meat market depends on the state of the global market.

It is noted that in the future the price situation at the meat market will
depend on the purchasing power of the population, the proposal of main meat
types, the exchange rate of the national currency, production and export vol-
umes.

Keywords: price, demand, supply, meat market, purchase prices, whole-
sale prices, consumer prices, beef, pork, poultry meat.

Problem statement and analysis of recent
research. Economic relations in society as a whole
and a particular business entity are formed around
the price, which defines the principles and bases
of redistribution of values, as well as the level of
welfare of market participants [1].

It is well known that the formation of price as
a component of the system of product market char-
acteristics occurs under the influence of supply and
demand. Price is an economic category that is dy-
namic in its nature and depends on many factors,
especially on the product type, place of sale, time

of the transaction, the subjects of sale. Domestic
and foreign market prices are determined by dif-
ferent approaches because sometimes the same
factors of influence have different importance of
their formation [2].

Actual price system does not ensure efficient
functioning of agricultural production. Prices of
material and technical resources are high, and of
manufactured products - low, causing the imbal-
ance of economic interests. The following market
principles should be taken into account in the price
formation of agricultural products:
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- functioning of economic laws;

- market conditions and goods exchange pro-
cesses;

- state regulation of pricing;

- competition;

- dominant consumer influence [3].

Under market conditions, the price is formed
by the consumer, they evaluate a marketed prod-
uct, form the appropriate situation and determine
the price, which undergoes the appropriate stages
of transformation at the market infrastructure, and
a manufacturer receives only part of the income,
so compensation is required to ensure an equiva-
lent price [4].

The pricing process is constantly influenced
by many factors which are often contradictory and
have negative impact on stability of domestic mar-
ket. However, the analysis of price trends makes it
possible to track changes in the market environ-
ment, to identify and prevent the development of
disparities in supply and demand [5].

Meat is one of the main products of animal
husbandry and is the main interest for the human
population development. In the global context, its
importance lies not only in the nutritional prop-
erties associated with the contribution of protein
(amino acids with high bioavailability), fats, vita-
mins and minerals [6, 7], but also in the impact on
the environment due to its production (greenhouse
gas emissions [8], soil and pasture degradation).

The meat market is an important component
of the country food market which has big influ-
ence on the population living standards and on
country food security.Meat and meat products are
ones of the most important foodstuffs. It should
be noted that the meat market operates in quite
difficult economic conditions. Meat producers are
increasing the production volumes in case of de-
cline of individual branches of livestock sectors
[9].Now there is an objective need to study current
trends at meat market prices.

It should be noted that theoretical and method-
ological issues of agricultural product pricing have
been the subject of many scientists’ researches.
Thus, theoretical aspects of pricing and profitabil-
ity of agricultural production were covered by I.
Lukinov [10].Issues of pricing in the context of the
formation of market relations in the agro-industrial
complex were reflected in the work of P. Sabluk,
V. Sytnyk, O. Shpychak [11]. Price competitive-
ness of the agricultural sector was studied by B.
Paskhaver [12].The institute of price in the theory
and methodology of economic science was studied
by O. Shpykulyak [13]. Peculiarities of pricing of
crop products were considered by O. Bodnar [14].

The problems of functioning and development
of the cattle meat market, the pig production mar-
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ket and the poultry meat market as the main com-
ponents of the meat market have been examined in
the works of many domestic scientists. In particu-
lar, O. Shust researched theoretical and applied as-
pects of development and regulation of the market
of meat products in Ukraine [15]. P. Putsenteilo
payed attention to examining the competitiveness
of domestic beef cattle [16].

Such researchers as M. Ibatulin, O. Var-
chenko, 1. Svinous, O. Klimchuk, O. Dragan and
I. Gerasimenko identified the factors of ensuring
the Ukrainian pig products competitiveness at for-
eign markets, developed and tested a method of
two-criteria analysis of internal meat product mar-
ket based on the use of food security indicators
and international competitiveness [17].

Problems of poultry farming formation and
poultry products market development were stud-
ied by F. Yaroshenko [18] and O. Kirilyuk [19].

However, despite the large number of devel-
opments in this area, the study of prices at the
meat market requires constant monitoring and
generalization, which determines the direction of
our researches.

The aim of the study is to analyze and scien-
tifically substantiate the price trends at meat mar-
ket.Studies and methods of research.

Material and research methods. The theo-
retical and methodological basis and information
base of the study were the following:

- the scientific developments of domestic and
foreign scientists regarding pricing problems and
particularities of meat market functioning;

- data of the State Statistics Service of Ukraine.

The following methods were used in the re-
search process: monographic - to detail the price
situation at the meat market; comparative analysis
- to compare indicators and identify trends in their
change over time; statistical - during assessing the
meat market price trends; abstract and logical - to
formulate conclusions; graphic - to identify and il-
lustrate trends in the studied economic phenomena.

Research results and discussion. Price is
“a complex economic category, that contains
practically all major economic relations in society.
First of all, it concerns the production and the sale
of goods, the formation of their value, as well as
the creation, distribution and use of monetary sav-
ings” [20, p. 3].

Successful development of any country econ-
omy or market relations subject depends on the
clear and efficient functioning of prices because
they reflect the whole set of economic relations
and the relationship of social production partici-
pants. Therefore, an important and necessary ba-
sis for long-term and effective functioning at the
market is the development and justification of an
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effective pricing policy by economic entities of
any type of economic activity [21].

The study of market conditions and corre-
sponding changes take place through this econom-
ic indicator which determines the ratio of supply
and demand of products, the power of competi-
tion and the possibility of positioning at the mar-
ket. Fluctuations at domestic and foreign industry
markets change prices which are sometimes lower
than the cost of production, so production eventu-
ally becomes unprofitable. Thus, the price is not
only a regulator of the whole industry profitabil-
ity, but also the existence of the economic enti-
ties depends on its level and their productive and
marketing activity.This issue is still relevant today
because the market infrastructure and its underde-
velopment, unequal conditions and opportunities
for large, medium and small businesses create the
complexity of presence at market [3].

Methodology and traditions of price function-
ing are defined historically in the perspective of
understanding the nature and features of price as
one of the fundamental institutions of the econom-
ic process. Around the price category essence, €co-
nomic thought has gained many approaches and
principles which were formed within the historical
development of society, but price is a monetary
expression of goods value, the institution of bar-
ter processes regulation and a source of financial
resources to reproduce assets invested in produc-
tion, stimulus of economic and social progress. All
this leads to the fact that any activity is mediated
by price, which carries out its regulation, stimula-
tion and reproduction. In other cases, there are ac-
counting and allocative functions of price [22, 1].

Prices are used as active tools of economic
relations, reflecting the processes of production,
exchange, distribution, consumption and accumu-
lation. The price level of the product contains the
conflicting interests of different parts. For sellers it
is always low and for buyers it is high [23].

The price forming process for livestock prod-
ucts is implemented on the basis of common pric-
ing principles.However, there are certain features
of pricing conditioned by the specifics of produc-
tion and processing of livestock products.

Among the main influencing factors that have
impact on prices for livestock products the follow-
ing should be highlighted:

- natural and climatic conditions;

- price disparity in agriculture;

- the presence of a large number of house-
holds which deal with raising cattle and poultry;

- high level of production costs;

- the presence of multiple links in the produc-
tion chain (from the raw materials production to
the sale of products);

- alarge proportion of low-income population;

- ashort period of products storage.

The crisis caused by the spread of COVID-19
has affected both the world and the domestic meat
markets.

In the first half-year of 2020, comparing to the
corresponding period of 2019, the number of cat-
tle and poultry in Ukraine decreased:

cattle - by 6.6%, up to 3466.9 thousand heads,

pigs - by 5.3%, up to 6068,2 thousand heads.,

poultry - by 1.9%, up to 248793.3 thousand
heads.

For 6 months of 2020, comparing to the cor-
responding period of 2019, farms of all catego-
ries sold livestock and poultry for slaughter (live
weight) by 0.8% more or 1646 thousand tons.

Prices at the global meat market decreased (by
1.8% in the first half-year of 2020 comparing to
the first half-year of 2019) due to declining de-
mand by the meat processing companies, which
had a shortage of labor and problems with access
to foreign markets and with end-users.

Evaluating the price situation at the meat mar-
ket of Ukraine, it is important to note that meat
prices depend on the type of meat (beef, pork or
poultry), on demand for it and on the terms of sale
and sales channels. Beef is the most expensive
and poultry is the most affordable and popular.In
Ukraine there is an annual increase of purchase,
wholesale and retail prices for meat.

Purchase prices for young bovines in Janu-
ary 2020, comparing to January 2017, increased
by 36.4% and in July 2020, comparing to January
2020 it increased by 1.3% and the average purchase
price in Ukraine reached 38,69 UAH/kg (Fig. 1).

In mid-2020, the wholesale selling price for
beef of the first category increased by 35.7% com-
paring to 2017 and by 2.9% comparing to January
2020 and it was 88.24 UAH/kg.In January-June
2020, consumer prices for beef were free from
large fluctuations.They fluctuated from 134.85-
142.65 UAH/kg. Comparing to 2017, they in-
creased by 59.5%. Among other types of meat, the
highest prices of beef and veal have contributed to
the fact that consumers prefer to buy poultry meat.

During 2017-2020, purchase prices for pork
of I and II category increased from 29.38 to 43.62
UAH/kg, i.e. by 48.5% (Fig. 2). In July 2020,
comparing to the beginning of 2020, the purchase
price for pork of I and II categories decreased
by 2.8%.The wholesale selling price for pork of
I category in July 2020 increased by 50.5%
comparing to 2017 and by 0.2% comparing to
the beginning of 2020 and it was 81.64 UAH/kg.
The consumer price for pork increased by 53.1%
comparing to 2017 and by 0.7% comparing to Jan-
uary 2020 and it was 118.76 UAH/kg.
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It is worth noting that it is on the edge of the
summer and autumn seasons when the pork price
grows. High prices for pork at all levels of the food
chain in Ukraine, depend first of all on the actual
cost of alive commercial pigs. In addition, the in-
crease of all types of pig prices occurs through the
additional costs related to the outbreak of African
swine fever and is a global trend.

In the first half-year of 2020, comparing to
2017, manufacturers sold chicken at a whole-
sale price of 48.07 UAH/kg, up 41.2% and less
by 1.8% comparing to the beginning of the year
(Fig. 3). The consumer price for chicken carcass in
the middle of 2020, comparing to 2017, increased
by 19.9% and from the beginning of 2020 it de-
creased by 13.3% and it was 50.50 UAH/kg.

Thus, in the first half-year of 2020, the meat
market of Ukraine underwent minor changes in
the price situation. There was a slight increase in
all types of bovine animals’ meat. Prices for pork
and poultry have fallen slightly. This situation
confirms the trends at the world meat market.

The price situation at the meat market will de-
pend on changes in the main factors that have in-
fluence on it. Here they are: the purchasing power,
the proposal of main types of meats (pork, beef
and poultry), inflation, the national currency rate,
production and export volumes.

We expect that by the end of 2020, the meat
proposal at the domestic market will remain sta-
ble, as its own production fully satisfices the con-
sumption fund. However, habits obtained during
the quarantine may be beneficial in supporting
meat consumption.

In a market economy, where price formation
is influenced by supply and demand, price vol-
atility is a natural phenomenon that ensures the
functioning of the market. However, when vola-
tility is high, it has a negative impact on the coun-
try food security in the case of low purchasing
power and it reduces the profitability of agricul-
tural producers [25].

Today, the relationship between producers and
processors of raw meat is quite unbalanced both
in raw materials ensuring and in the formation of a
mutually beneficial price. Being unable to provide
meat processing enterprises with their own quality
raw materials in sufficient quantity, the domestic
market is saturated with imported meat and meat
products [26].

The retail prices analysis of the main types of
livestock products shows that agricultural products
with a predominant share of raw materials in the
price structure are unprofitable and the processing
industry and trade receive significant profits from
the sale of finished products. Therefore, solving
the pricing problems, pricing for socially import-
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ant foodstuffs has paramount importance not only
in terms of production and economic terms, but
also to ensure social and economic stability, pre-
vention of impoverishment in the regions of the
country [27].

In the conditions of limited purchasing power,
the price is one of the main parameters that form
demand at the food market. To win the consumer
favor, producers have to resort to price competi-
tion. At the same time, if at the stage of filling the
market, price competition is one of the main types
of competition, then as the purchasing power of
the population grows, it is replaced by competi-
tion which is aimed at improving the quality of
goods, production of innovative goods and prod-
ucts that meet the consumer’s need in health and
functional products [28].

Conclusions. Based on the analysis of theo-
retical positions of domestic and foreign scien-
tists, it is generalized that the formation of prices
for livestock products is influenced by supply and
demand. In addition, under the condition of low
purchasing power, price is a factor that forms de-
mand.Here are the factors which are determined
by peculiarities of production and processing of
the researched products and have an impact on
the price formation: natural and climatic condi-
tions; price disparity in agriculture, the presence
of a large number of households which deal with
raising cattle and poultry, high level of production
costs, the presence of multiple links in the pro-
duction chain, a short period of products storage,a
large proportion of low-income population.

Livestock products prices in market condi-
tions should respond quickly to any changes in
the production chain: changes in production costs,
changes in supply and demand, changes in the
competitive environment.

During 2017-2020 in Ukraine there is a ten-
dency of increasing purchasing, wholesale and
consumer prices. In the first half-year of 2020,
there were minor changes in the price situation.All
types of cattle prices have risen slightly, while pig
and poultry prices have fallen. The results show
the trends at the world meat market.

In the future, the price situation at the meat
market will depend on the purchasing power
of the population, proposal of the main types of
meat, currency exchange rate, volume of produc-
tion and export.

In general, on the one hand, in the coming
months the meat market will be affected, by supply
and demand in both global and domestic markets,
and on the other hand - the COVID-19 pandemic,
which unpredictably disrupts consumer behavior,
access to foreign markets and international com-
petition.
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CyuacHi TeHaeHUii popMyBaHHs LiH HA PHHKY M’sica

Konureus H.T., Ilamko C.O., Bosiomun B.M.

VY cTarTi JOCHIIKeHO OCHOBHI TeHAEHIIl (popMyBaHHA
LliH HA PUHKY M’sica. BU3HaueHO, 10 METOONOTiS Ta Tpa-
i GpyHKIIOHYBAaHHS LiH CKJIAJAIUCS ICTOPUYHO Y PaKypci
PO3yMiHHS IPUPOAH Ta O3HAK IiHU. PiBeHb I1iHK TOBapy ¢o-
Kycye B co0i CynepeuwInBi iHTepecH pi3HUX CTOPiH (BUPOOHHU-
Ka Ta CIIOYKUBAYa).

VY3aranpHeHo, 10 (OpMyBaHHS IIHH Ha TBAapUHHUIIb-
Ky TIPOAYKIIIO BiOYBA€ThCS MiX BIIMBOM IOIUTY Ta MPO-
no3uiii. IlixTBepIKeHo, 10 32 YMOBH HU3BKOI KyHiBeIbHOI
CIIPOMOXKHOCT] CIO)KHBAYiB I[iHA BUCTYIA€ YMHHHUKOM, SKUH
(bopMye MONHUT.

[pouec ¢popmyBaHHA LiH HAa MPOAYKIIIO TBAPUHHUIITBA
BinOyBaeThCA Ha OCHOBI 3araJbHUX NPHHLHUIIIB IHOYTBOPEH-
Hi1. [Ipore icHYIOTh NeBHI 0COOIMBOCTI I[IHOyTBOPEHHS, fAKi
00yMoBIIeH] crienn(iko BUPOOHHUITBA Ta MEPEPOOKH MPO-
nykuii TBapuHHUNTBA. Cepel OCHOBHUX YNHHHUKIB, 110 BILIH-
BalOTh Ha ()OPMYBaHHS LIHM HAa TBAPHHHUIIBKY IPOAYKIIiO
CIIiJ, BUOUINTH: NMPUPOJHO-KIIMATHUYHI YMOBH, AUCHAPHTET
L[iH B CUIbCHKOMY I'OCIIOIapCTB, HAsBHICTh BEJIMKOI KUTBKOCTI
TOCIIOJApCTB HACENIEHHA, AKi 3alMaloThcs BHPOILYBaHHIM
BEJIMKOT poraroi XynoOu Ta ITHUIl, BUCOKHI piBEHb BUTPAT Ha
BUPOOHMLTBO NMPOAYKIii, HASBHICTh BEIUKOI KIIBKOCTI Jia-
HOK Y BUPOOHHUOMY JIAHITIOXKKY, KOPOTKHUI Iepion 30epiran-
Hsl IPOAYKIii, BaroMa 4acTKa HACEJICHHS 3 HU3BKUM pPiBHEM
noxoniB. JloBeneHo, 10 IIHM HAa MPOAYKLIIO TBAPUHHHUIITBA
B YMOBax PHHKY MalOTh OIICPaTUBHO pearyBaTH Ha Oynb-Ki
3MiHH y BUPOOHUYIOMY JIAHIO31.

3nificHeHO aHaJi3 LIHOBOI CHUTyallii Ha PUHKY M’sca.
3’scoBaHoO, 10 B YKpaiHi BIPOMOBXK JOCITIIKYBAHOTO TIie-
piony BinOyBaeThCsl TCHACHLS 301IbLICHHS 3aKyiBENIbHUX,
OIITOBO-BiAITYCKHUX Ta CIIOKUBYHX I[iH. Y MEpIIOMy MiBpiudi
2020 p. BigOynucs He3HAYHI 3MIHM LIOAO I[IHOBOI CHUTYyAIIil.
OtpuMaHi pe3ysbTaTH € MiATBePIKCHHIM TCHICHIIIH CBITO-
BOTO pUHKY M’sica. [JloBeneHO, 110 CUTYyaIlisl Ha BHYTPILIHBO-
MY PHHKY M’5ica 3aJIeXKHTh Bill CTaHy INI00AJbHOTO PUHKY.

3a3HaueHo, 110 B IOJAJIBIIOMY I[IHOBA CUTYallil Ha PUH-
Ky M’sica Oyie 3aJIe)kaTi BiJ KyMiBeJIbHOI CIIPOMOXKHOCT1 Ha-
CeJICHHS, IPONO3HUILIiI OCHOBHUX BUAIB M’sica, Kypcy HaIlio-
HAJIBHOT BAJIIOTH, 00CSATIB BUPOOHHIITBA Ta EKCIIOPTY.

Kuro4oBi ciioBa: 11iHa, IONNT, IPONO3HULIS, PHHOK M SI-
ca, 3aKyMiBeJbHI LiHU, ONTOBO-BIANYCKHI, CIIO)KUBYI LIiHH,
SUTOBUYMHA, CBUHUHA, M’ SICO TITHIII.
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CoBpeMeHHble TeHAeHUUH (GOPMHPOBAHHUSI LEH Ha
PBIHKeE Msica

Konpbiten H.I'., [Iamko C.A., Bosomun B.M.

B cratee uccienoBaHbl OCHOBHBIE TEHICHIUHU (OPMU-
poBaHMA IIEH Ha pbIHKE Msca. OnpenenaeHo, 4To METOAONIO-
IHd U Tpaauluu (GYHKIMOHUPOBAHHMA LEH CKJIaJbIBAIUChH
HUCTOPUYECKU B PAKypCE€ NMOHUMAHUA NPUPOABI U ITPU3HAKOB
LICHbl. YPOBCHb IIEHBI TOBapa (HOKycHpyeT B cebe IPOTHUBO-
PEYUBBIC MHTEPECHI PA3JIMYHBIX CTOPOH (HpOI/ISBOI[I/ITeHﬂ n
MOTPEOUTENS).

00001eHo0, 4To (GOpPMHUPOBAHHE IEHBI HA >KUBOTHO-
BOOYCCKYIO MPOAYKIIUIO MMPOUCXOAUT IO BIUAHUEM Cpoca
u npeanoxenus. [lonTBepaxaeHo, YTO NpU HU3KOM MOKyMa-
TEJIFHOH CIIOCOOHOCTH MOTpeduTesnel 1eHa BhICTyIaeT (ak-
TOPOM, KOTOPHIi hopmMupyeT cripoc.

IIpouecc ¢GopmupoBaHUs LEH Ha MPOLYKIHUIO KH-
BOTHOBOJCTBA NPOUCXOOUT Ha OCHOBEC OGH.[I/IX TMPUHIOUIIOB
LeHooOpa3oBaHusa. OIHAKO CYIIECTBYIOT OIIpeAEIeHHbIE
0COOEHHOCTH IIEHOOOpPA30BaHUs, KOTOpBIE OOYCIIOBICHBI
crenuuKoN MPOM3BOIACTBA U MEPePabOTKU MPOLYKIUH JKU-
BOTHOBOZCTBA. Cpe OCHOBHBIX (DAKTOPOB, BIUSIOIIMX Ha
(i)OpMI/IpOBaHI/Ie LCHBI Ha XHUBOTHOBOAYECKYIO IPOAYKIHIO
CJIEAYET BBIACIUTH: MNPUPOAHO-KIMMATUYCCKUE YCIIOBUA,
JUCIIApUTET IICH B CEJIBCKOM XO035iiCTBe, Hanuuue OOIbIIoro
KOJIMYECTBA X034HCTB HACENCHUS, 3aHUMAIOIUXCS BBIPAIU-
BaHHUEM KPYIIHOI'O pOraToro CKOoTa U ITHIBI, BBICOKHI ypo-
BCHb 3aTpaT Ha NPOU3BOACTBO NMPOAYKIHUU, HATHINUEC 00JIb-
IIOTO KOJIMYECTBA 3BCHBLCB B l'[pOHSBO)ICTBCHHOﬁ LCTIOYKE,
KOpOTKI/II\/’I NEepuoa XpaHCHUA NPOAYKIIWU, 3SHAYUTECIIbHAA 1O
HaceJIeHHUs C HU3KUM yPOBHEM JOXOAOB. Jl0Ka3aHO, YTO IICHBI
Ha NPpOAYKIHIO )KUBOTHOBOACTBA B YCJIOBUAX PhIHKA JOJIKHBI
OINEePATUBHO PEAarkpoBaTh Ha JHOOBIC H3MEHEHHS B IIPOU3BO/I-
CTBEHHOM IIEIH.

OcyIIecTBICH aHaIN3 IICHOBOM CUTyallUHM Ha PBIHKE
Msica. YCTaHOBIIEHO, YTO B YKpauHe Ha MPOTSKEHUH UCCIIe-
JIyeMOro MepHoaa HaOIIoAaeTCs TEHACHIMS YBEIHYCHUS 3a-
KyTIOYHBIX, ONITOBO-OTIIYCKHBIX U HOTpeOUTENIbCcKuX LieH. B
nepBoM noyroguu 2020 Mpou30IUIH HE3HAYUTEIbHBIC W3-
MEHEHHUs 10 LIEHOBOM cuTyauuu. IlodydeHHbIe pe3ynabTaThl
SABJIAIOTCA TOATBEPKACHUEM TeH)IeHL[Hﬁ MHUPOBOT'O PBIHKa
Mmsca. Jloka3zaHo, 4TO CUTyalusi HA BHYyTPEHHEM PBIHKE Msica
3aBHCHT OT COCTOSIHHUS II00ATEHOIO PBIHKA.

OTMEUeHO, YTO B AAJIbHEHIIEM IICHOBAsl CHUTYyalUsl Ha
pBIHKE Msca OyIeT 3aBHCETh OT IOKYIaTeIbHOH CIIOCOOHO-
CTU HACCJICHUA, NPEAJIOKEHUA OCHOBHBIX BUJOB MsCa, Kypca
HallMOHAJIBHOH BaJIIOTHI, 00bEMOB IIPOU3BOACTBA M KCIIOPTA.

KuiroueBble cjioBa: 11eHa, cpoc, IpeaIokeHne, phIHOK
MsACa, 3aKYIIOYHBIC LICHBI, OIITOBO-OTIIYCKHBIE, HOTpe6I/ITeHB—
CKHEC LICHBI, T'OBWHA, CBUHHWHA, MsCO IITUIIBI.
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